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Built and deployed HTML/CSS email campaigns for 

clients like American Cancer Society. I managed 

end-to-end production workflows, including QA 

testing across platforms, dynamic text integration, 

and responsiveness. Collaborated with account 

teams to meet tight turnaround deadlines and 

client-specific brand standards. Gained founda-

tional experience in high-volume digital production 

and client-facing coordination.

Acxiom

2015 - 2016

Email Marketing Specialist

PAST EXPERIENCE

I began in design, cra�ing visuals, building content, managing sites. Over time, 
that evolved into strategy: search optimization, systems thinking, and simplifying 
the way teams use digital tools. Now I focus on clarity and flow, helping 
organizations connect the dots between what they build and how they grow.

I’ve spent years supporting strategy behind the scenes, but my long-term vision is 
to step into roles where I can help reshape how businesses connect with real 
people. I’m especially interested in organizations that serve families and local 
communities, and in using AI not just for automation, but for meaning.

D I G I TA L  B R A N D  S T R AT E G I S T  &  V I S U A L  A R T I S T

P:  (615) 347 7963 E: chrisdonahueis@gmail.com

CHRIS DONAHUE

• Plan and execute brand-aligned creative deliverables across print, trade shows, 

social media, email, and marketing campaigns—supporting internal teams and 

external-facing initiatives.

• Design and produce digital content, including motion graphics, animated videos, and 

basic video editing to support campaign launches and ongoing brand storytelling.

• Collaborate cross-functionally with product managers, engineers, and marketing 
leads to ensure consistent brand execution across web, print, and internal platforms.

• Support brand realignment e�orts, working with agency-led rebranding projects to 

help translate updated brand standards into marketing-ready design assets.

• Lead SEO execution using SEMrush, including site audits, metadata structuring, 

content optimization, and coordination with IT to implement updates across large-scale 

site architecture.

• Manage and maintain digital asset libraries using Acquia DAM, organizing and 

curating portals for both internal teams and customer-facing access to brand materials.

• Research, test, and onboard emerging platforms and tools to enhance workflow 

e�ciency, brand presentation, and campaign e¡ectiveness across digital channels.

Nashville, Tennessee 

2016 - Present
Atmus Filtration / Digital Marketing Strategist

CURRENT ROLE

Pursued a self-directed curriculum in digital media 

and design; minored in photography with emphasis 

on analog and documentary work. Awarded the 

Outstanding Senior Award for academic and 

creative excellence.

Middle Tennessee State University

Major: Digital Marketing & Communications

EDUCATION

Multidisciplinary artist working across the mediums 

of street photography, drawing, painting, sculpture, 

ceramics, and marquetry. Current work explores 

the intersection of traditional cra� and emerging AI 

tools to amplify symbolic density and signal-based 

storytelling. Focused on developing art that bridges 

analog process with digital recursion.

Artistic Practices

CREATIVE DISCIPLINES


